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National Homeownership Month

A new survey by Regions Next Step shows 21% of Americans look to buy
a home in the next 12 months, and having more space is a top priority.

When asked to select all items on their wish list for a
home, those looking to buy want the following:
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While potential homebuyers may have their wish lists ready,
the survey also found that many people could use help
navigating the homebuying process.
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Regions Next Step is a financial education and wellness
program designed to help make life better.

No matter your financial goals or stage in life, we're here to help you
move your life forward.

Learn more about homeownership here:
www.regions.com/nextstephomeownership.

*The Regions Next Step omnibus survey questions were part of a national online survey that took place between March 26-29,
2021. The survey reached 1,244 U.S. adults. The results are weighted and are representative of all U.S. adults (18+).
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